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WE ARE A [T e tiarey

FAMILY

DREAMING BIG WITH NEW PROJECTS

RESPECTFUL, HONEST, AND LOYALTO OUR m
e T SERVE  an .
s SIMILE fmsor iy weover. ©
WE ARE PLEASED TO MAKE YOUR STAY

UNIQUE & MEMORABLE =

WE TRUST IN OUR FAMILY, NEVER TO GIVE UP

S sstamariom SHARE

THE FEELING AND EXPERIENCE, LIVE e MOMENT, SAVE IT, AND CHERISH IT.
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QOur Hotel is Your Home
PTG I % & B %

AT ALL TIMES DELIGHTING OUR GUEST
[ HE 62 18 4 e % N & i 22 4

“Our hotel is your home” is part of our operation culture, the
feeling of “going back home” does not relate to a place, it refers to
the feeling of belonging, of being cared for, and being attended to
by the whole family. Furthermore, we will always be present and
ready to provide services for you at the end of your day.

7 7,
@/"Wf 7?)“/4’”1%” In the morning, wake up to the aroma of the best Swiss coffee or

Regional Brand Manager Chinese tea. Share lovely moments in our Swisstouches Café and
NI ERABEIR Swisstouches Living room, with homemade Swiss Delights. Our

guests will always be attended to with warm and authentic Swiss-
touches smiles.

Swisstouches has designed a special and comfortable area in the
privacy of your room called the “Swiss corner”, where our guests
will enjoy their personal time, band being at home at each Swiss-
touches Hotel.

Forget the passage of time and relax while feeling cozy at home

with us.
SwissTime Magazine Published by

Swisstouches Hotels & Resorts, Gmbh Swisstouches considers that our guests need to be in perfect

balance of body, mind and spirit, and with us true peace comes
with high quality services. Our family members are here to
uncouple you from the stress in your life.
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SWISSTOUCHES BRAND 4%

About Swisstouches
SR ]

With its origins in the Swiss Alps, Swisstouches Hotels &
Resorts have a new and exciting collection of hotel brands
offering famous Swiss hospitality service, and a unique blend
of hospitality relaxation concepts for all business and leisure
guests.

Swisstouches Hotels & Resorts creates brands that have
many points for guests to remember in details of design,
services and products. The intent is to create a design style
that represents consistent quality, ambiance and unique-
ness ; exuding the values of beautiful Switzerland, nature
and coziness.

SWISSTIME 5

“Swisstouches” WL IHHENINAIESBER ST HEHEF IR
T —ROEESESRS, S TRII/REHUT, XEK,
FehEiR, SEERA, WD SRR NEEISRETEN, &
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Swisstouches Brands
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wisstouches

HOTELS & RESORTS
The Most Unique Collection

wisstouches
HOTELS & RESORTS
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A Beautiful Natural Brand for Everyone
SR - ZETTEA0RAE

S ° 1. The Swisstouches Residence can be defined as a “Long
Inspired by the mesmerizing beauty, nature and quality of Switzerland, each Swisstouches Hotels & Resort is £ &. WISS Qua lt y Stay Hotel”. Swisstouches will operate the residence
committed to provide you the experience of superior quality, ambiance and uniqueness. By incorporating our buildings like a 5-star hotel. Welcoming all residents to

[ ]
1 F . n 2 N : : make their “Home” at Swisstouches Residences.
00 Memorable Points concept, we aim to rez..ach beyond our gugst s expectations and to provide them with the R eSIdence Brall d
highest level of quality. N R . I PI—
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0 ople who like to relax

'y interesting hospitality
ots of unique features of life
, and paying less to enjoy
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HTRAI CEATIFIED TRAIMIMG CEMTER

OPENING CEREMONY

HTH O L oD T i

HTMI, A Leading Hotel Management Institute in the World
SRR ARt HTM 375 i 7EA5 PRerb

Hotel and Tourism
Management Institute

HTMi, Hotel and Tourism Management Institute Switzerland, is located in
beautiful central Switzerland, in a UNESCIO Biosphere in two Swiss hotels in
the scenic town of Soerenberg. The high-quality study environment reflects
the best qualities of safe, beautiful and rich culture of Swiss life. Each year, we
welcome students from 45 nationalities to this center of excellence for
training, education and professional development.

It HTMi BRI SR R — it RSB ERSRS R .. Fh

TR, SEFANKEAERMNMERE, BRI REMAIRIERH

—, BERKTHE-SHEELRR EQRFIXNS. 8F, KRS MEY
45 MERFUEKAIFAEFRIRT HTMI FIRr0BESIRARERMmE L,

eou ) “Hospsraitry l_""—'-'- +BAC  trrtigie W
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SWISSTOUCHES AND HTMi

launch Swiss HTMi Certification Training Center

FRUrmR S T cER 1 HTMi AGERF)I

On September 19, 2019, Swiss-
touches and Swiss HTMi Academy
successfully launched the first
Swiss HTMi Certification Training
Center. Starting at Swisstouches
Hotel Ankang with 50 enrolled
trainees who will work, train and
achieve learning outcomes requir-
ed to pass HTMi Swiss professional
hotelier courses. This concept will
be rolled throughout Swisstouches
hotels, globally.
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I TERTIFIED TAAINIRG O N TEH
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HTMi is accredited as a Higher Educa-
tion Institution by EDUQUA, the Swiss
education quality organization,
officially recognized by the Swiss
Government and the Swiss Private
Schools Register as providing
high-quality educational services.
HTMi has institutional accreditation

HTMi 23 E——FTEZEE BT
ERAMENM - EEERZBNEIZERS
(BAC) INERIZRE, thRHTIIFES
REEINENE EDUQUANENIES S
EYEFR . £ QS 2018 FEHEHAKTF
FRHAEE S, (P55 14 L.

£ 2019 £, HTMi FBr5=E /R
H 4 K2 (University of Ulster Busin—
ess School) #37 T 15 ERALES
EXR, 7 HTMI 2ERE—RNZEL
FL. EFUATEKEREE T 2R
WA, H HTMi SRR

.

from British Accreditation Council
(BAC), the Institute of Hospitality
(IOH) and is ranked 14 in the world
QS Global University Ranking for
Hospitality and Leisure (2018).

HTMi and University of Ulster Ulster
Business School (UUBS) have a 15-

year partnership in Switzerland to
provide HTMi students with the
leading UK University Bachelor BSc
(Hons.) Degree provision. HTMi
Master’s Degree partner is Edin-
burgh Napier University, UK
providing HTMi students a leading
Masters MSc Degree provision.

SWISSTIME 12
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“Lead don’t follow,
create don’t copy”’

is our operating culture and innovation is our DNA

“5ISmANEREE, SlEm A
Ffl i 2 HTM AGZAERE )™ BT 5E

eThe first Swiss hotel school to
establish a Research and Development
Center for the use of Apple technology
within hospitality education and
training.

BN T AR HETE)IRE
FERZARNIRTRE

*HTMi is the first hotel school to
have its own education section on
iTunes on the Apple website.

F—FREER ML Tunes LTS EL
EABEERFR,
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eThe first hotel school to create and
develop its own international hotel
management brand; Swisstouches
Hotels & Resorts.

MR EE—FRZT BECHEREEE
1B E) - “Swisstouches - FrHGHIN

WESEAZ) 5.

*HTMi Events Center Switzerland
organizes over 100 hospitality events
on campus every year.

HTMi RESEsN SELEERL, 8F4E

REZS 100 FORAELER

eThe first hotel school to link the
HTMi alumni of all its education part-
ners with employers through a
ground-breaking online platform
powered by Hosco.

EREIY Hosco IRERIFCIEELTE
B HTMI EREMRXAIIR SEFHER
ERBEEE SR,

*HTMi Research Center has its own
online student journals and hold
international conferences every year.

HTMi ZARTARAROEF HRELF EHT,
BFERD AR ERF AR
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Swisstouches culture
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Memorable Points
A NMERAZH T

embers are dedicated to providing /zig/z—qlmhl»\.\ e to every guest that chooses to stay with
isstouches Hotels & Resorts. Paying thorough attention to e little detail is to consider the needs of gur each and every

guest. We invite you to experience our unique 100 memorable points throughowmreach hotel by Su'i.\'.\'hm(‘lzi Our promise is to

provide an unfor;
PEERENTN

A RFRT 100

very guest
isa VIP

FB—NEAHIVIPEA

At Swisstouches, every guest is a VIP guest regardless of
their age, gender, background and nationality. Sharing an
experience from Swisstouches Guangzhou Hotel Residences:
Mr. Paco from Spain reserved a room and informed at the
time of reservation: “My daughter is young and did not sleep
well last night, | hope Swisstouches hotel can provide us a
quiet, sound proofed room.”
information, our family members prepared a suite along
with story books for his young daughter like: “Alice in

After receiving this

Wonder-land”, “Snow White and the Seven Dwarfs”

Mr. Paco enjoyed quality time with his family reading the
story books to his daughter in the Swiss corner of his suite.
At 9 o'clock in the evening, our family member knocked on
the door and provided warm milk for Mr. Paco’s family. On
check-out day, the family expressed their gratitude to the
hotel for its attentive service at the front desk and
recognized the high-quality service of Swisstouches. Mr
Paco said: “It is very difficult for our family to travel together.
My daughter did not enjoy the hotel in the previous city, but
here at Swisstouches you made us all fell very special, and
our family enjoyed the experience and slept soundly. Thank
you for your service!”

SWISSTIME 17
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wallet’s
journey
— N BRHRIT

It was early morning at 5 a.m., Terry at the front office
received a call from a familiar taxi driver, mentioning
that he drove a guest from the Swisstouches Hotel
Xi'an to the airport, and as the guest got off the taxi
and the driver drove away, he realized that the guest
forgot her wallet and cellphone in the backseat. When
Terry knew of this news, he informed the driver to
return to the hotel immediately. Doria, a member of
guest service department working the night shift,
procured flight details of the guest confirming
departure at T3 on a flight to Singapore.

Terry called the taxi driver to share the guest’s name
and flight information. In the airport, a broadcast
through the airport speakers informed the guest to
pick up her wallet and phone. She was delighted.

&= 5= 505, ARHIMNEELERIDKERINR
FEREE, XAEEFERERERNESR, RATFBIRRE
IR T XD T . REILERM Terry (FREIPESELE ) B
IR, BIERER—MIERENES, R—UHEE
. EWITERIERER, MERIESRER6 =, il
WBIEIOZER T —(UZ 505, BXuetTEE,
b RIME THIR BRI T REEL .

Terry BHIIHERE, EEMIATEARIMIIABER
B, EABEREIERFXUEALN, KIEA
HIEEEE LT, Terry BOEARNIERSEREEIE
CEETREYR, BHEARRAESN, GEENT
E-IN: o) ==Finitis FRTMEEIREE T3 Ak, &
EHUBRUERERIS EAN. E&F, £ Terry, AN
TP TIEARERSEAOT, XuEAENHRE T
FHAEE . BEERMEBNEEMNFI, EA TSN
BIRGLZREEIE Terry —H, {B2MRS Terry ARSI
FEXR. Terry, RE—RN! “HAZAFMBRIRIEMEA
FHURIRR RE—UHHENREM RN

=

SWISSTIME 18




















































































